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Affordable Mowing  

• New Business Started 9th June 

2019 

• Registered custom domain using 

SERP keywords 

• Developed website with targeted 

landing pages 

• Created Google ads campaign 

targeting competitive CPC 

keywords and lead magnet 

• Created several targeted landing 

pages to maximize Google’s 

Quality Score in accordance to 

relevancy 

• Leads generated on a daily basis 

providing amply quoting and sales 

opportunities to client’s business 

growth revenue  



Google Ads Campaign – Overview 22/07/19 – 26/07-19 

 

 

Ads Campaign 

• As st 26/07/19 – 

6000+ impressions 

• 166+ clicks to ads 

• High click rate 

despite high 

competition and 

high CPC of $4.07 

per keyword 

• Lead magnet 

enhanced click 

through rate 

• Eliminated negative 

keywords thus 

improving CPC 

savings 

• On track to increase 

campaign budget 

for more quality 

leads 



Leads Generated : Client Gets Several Enquiries  

 



                 

        
 

PERFECT SCENERIO: Client Is Getting More Leads & Inquiries Than 

He Can Handle! 


